Self-Publishing Boot Camp 11/12/2011
1. Decide what your goal is in publishing your book:

1.1. For family and friends

1.2. To support your business

1.3. To reach a niche audience

1.4. To reach a broad audience

2. Decide how much you want to spend before you start shopping. Some is free.

3. Multiple professionals recommended:

3.1. CreateSpace to get a POD (print on demand) book & to set up Kindle e-book.

3.2. Smashwords to reach the other major e-book markets.

3.3. Lightning Source if you want a better quality paperback stocked in bookstores.

4. Other recommendations:

4.1. Get your own ISBN numbers or you may have trouble getting it back.
4.2. Spring for a professional cover design or put it out as a contest

4.2.1. Make title dark on light and easily read font

4.2.2. It has to stand out book-size AND tiny on-line sales size

5. You can limit CreateSpace market to yourself

5.1. Get a sample to see if everything works

5.2. Make changes as needed before letting it go public
6. If you want to make money, build a platform BEFORE you publish.

6.1. Set up your own website and blog

6.2. Visit and contribute to other blogs

6.2.1. Be a regular contributor at least a month before pitching your work.

6.2.2. But always have your website in your signature
6.3. Build community through email, podcasts, social networking, meetups, etc.
7. You can set your own price, but generally e-books are going for:

7.1. $2.99 self published

7.2. $3.99-7.99 genre fiction from a traditional publishing house
7.3. $16.99 best sellers.
7.4. Thousands are available and purchased for .99, but don’t get read!

Websites to check out:

	Editorial Freelancers Organization
	www.the-efa.org  

	National Association Independent Writers and Editors
	http://naiwe.com

	American Society Journalists and Authors
	www.asja.org


	Bay Area Editors
	www.editorsforum.org

	Publisher’s Marketplace
	www.publishersmarketplace.com

	
	

	Joel Friedlander
	www.bookdesigner.com

	Laurie
	www.agentsavant.com

	Creative community of writers
	www.scribe.com 


Currently Selling: escape, interactive children’s books, YA, middle grade 

RATES per Editor at Conference:
Proofreading

$15-75/hour

Avg. $30
$2-5.00/page
Avg. $3.09 
Ill. $5.50/page 

Content Editing/Substantive

$20-125/hour 
Avg. $49
$3.75-40.00/page
Avg. $7.50  
Ill. $16/page

Description of levels of editing (developed from several sources):
Basic Copy Editing (about 6-8 pages per hour)
Correctness: spelling, grammar, punctuation

Consistency: use of language and layout

Completeness: sections, visuals, front matter, back matter, headings, etc.

Copymarking for graphic design: correct typesetting and page layout if necessary

Comprehensive Editing (about .3-1 page per hour)
Substantial editing for correctness: spelling, grammar, punctuation

Substantial editing for consistency in use of language

Editing for comprehension: 


Organization


Readability: appropriate level for designated audience


Tone, diction, consistent and appropriate for audience

Edit for cultural, legal, and ethical standards if necessary
Completeness: sections, visuals, front matter, back matter, headings, etc.

Copymarking for graphic design: correct typesetting and page layout if necessary
Recommended method for determining contract

Skim the work to determine level of edit required, and then edit a sample to determine how much time will be required to edit the entire work.
My $25 Assessment will include:

· Read first pages & skim rest—note level of edit needed (5-10 minutes)

· Read and edit sample pages (30-45 minutes)

· Discuss with author (10-15 minutes)
· Recommendations for revision and/or
· Estimate for full edit
